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Multisite – B2B 
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What we are investing in heavily
from an engineering perspective
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eZ Backelite for Enterprise clients
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Backelite : Their core activities are Software publisher with BkRender (mobile rendering 
solution), Mobile Services Factory (Mobile sites development, iPhone and Android 
applications development) and a Mobile Agency (Mobile strategy definition for our 
customers, Technology and UX consulting activities)

   is a solution allowing developers to rapidly create complex mobile sites 
addressing all handsets on the market and offering best-in class user experience. 
BkRender builds for every handset the best fitted mobile page considering its capacities
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Conclusion - Our recommendations
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“Content driven Apps focusing on the 
user experience on any device”

• Centralize your content and repurpose it
• “Web First Strategies”
• Know what your iPad users expect in terms 
of experience and frequency
• Hybrid Apps vs Native Apps
• Be prepared to adapt
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Thank you !
Bertrand Maugain, bm@ez.no
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Agenda 

9.00 Opening words Janne Kalliola, Exove 

9.10 Application concept design Aki-Ville Pöykiö, Exove Design 

9.25 Differences and similarities of 
web and application design 

Juha Jauhiainen, Exove Design 

9.40 Case: Futureful Jarno Koponen, Futureful 

10.00 Break 

10.10 Content-driven vs. code-driven Bertrand Maugain, eZ Systems 

10.30 Case: Scoopshot Pro Petri Rahja, P2S Media Group 

10.50 Discussion 
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Download slides at 
http://www.exove.com/blog 




